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Logo Standards
Primary Logo

Primary Logo
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Logo Standards
Logo Variations

Primary Logo

Social Impact Logo Variation

For use with all business strategy, customer 
experience & organizational growth projecst. 

For use sparingly with social or environmental 
impact projects
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Logo Standards
Logo Spacing & Size

Logo Spacing

Logo Size

In all instances, provide 20% of the logo’s 
width as spacing around the logo in use. 

Minimum logo size is to be .3” high for legibility.
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Logo Standards

Reverse Out

Color & Use

Full Color and Black & White Logo
When possible, use primary logo. Color must be full 
black to match brand standard.

Logo may be printed in all white on a black, 
gray,  or photo background.
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What to Avoid
Logo Standards

Avoid Tilting the Logo

Avoid Alternative Colors

Avoid Skewing or Stretching

Logo should remain straight as depicted in 
current brand standards.

Logo should always follow brand color 
standards as outlined in current brand 

standards.

Logo shape should be kept pure and not be 
squeezed or stretched in any direction.
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Color Codes
Brand Colors

CMYK  0, 0, 0, 100
RGB  0, 0, 0
HEX  #000000

Primary Color

CMYK  0, 0, 0, 0
RGB  255, 255, 255
HEX  #ffffff

CMYK 14, 11, 11, 0
RGB  216, 216, 216
HEX  #d8d8d8

CMYK 3, 0, 96, 0
RGB  255, 238, 0
HEX  #ffee00

CMYK 75, 68, 67, 53
RGB  50, 51, 51
HEX  #323333

Secondary Color

Tertiary Colors
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Brand Fonts

Primary Brand Font

Font Guidelines

Secondary Brand Font

Accent Brand Font

Accent Brand Font

Overpass

Overpass Black or Heavy

Bebas Neue Regular

Bebas Neue Bold

AB C D EG F H I J K L M N O P Q R S T U V WXY Z
a b c d e g f h i j k l m n o p q r s tu v wx y z

1 2 3 4 5 67 8 9 0 ? !

Primary fonts are to be used when available. If primary is unavailable, 
Alternative font is to be used. Accent fonts are to be used sparingly in 

creative pieces. Script font is not to be used in body copy. 

ABC D EG F H IJ K L M N O PQ RS T U V W XY Z
abcdegfhi jk lmnopqrst uvwxyz

123456 7890?!

A B C D E G F H I J K L M N O P Q R S T U V W X Y Z

a b c d e g f h i j k l m n o p q r s t u v w x y z

1 2 3 4 5 6 7 8 9 0 ? !

A B C D E G F H I J K L M N O P Q R S T U V W X Y Z

a b c d e g f h i j k l m n o p q r s t u v w x y z

1 2 3 4 5 6 7 8 9 0 ? !

For use in body copy.

For use in headings.

For use in subheadings when 
appropriate. Adjust kerninng to 

increase legibility.

For use in subheadings when 
appropriate. Adjust kerninng to 

increase legibility.


